Jenny Thompson has been fashioning her
distinctive style since she was a little girl
growing up in the heart of the South. At the
age of fourteen, she fell in love with beautiful
hand-carved beads and produced a "Tin Cup"
style necklace years before Rene Russo would
™ |aunch the trend.

Using her mom's home studio, Jenny

| began making beautiful one-of-a-kind

| creations for gifts. Her designs became an

| instant hit among friends and family, leading
to her first jewelry show at age 22, which laid
L the groundwork for distribution throughout

i 3 i LY the Southeast.

With a focus on color and patterning, each Theodosia piece is a true
work of art brought to life by Jenny's love for unusual color
combinations - inspiration that stems from her background in art
history and deep love of expressionist paintings. Jenny's eclectic sense
of style and exquisite taste in materials breathe a one-of-a-kind "chic
Victorian" flare to each design. "It's easy to explain”, she says. "I
know what | love, and | love what | do ? it shows in my work.” Her
clients are quick to admit their Theodosia pieces are true
showstoppers and perfect for completing a unique:, yet sophisticated
look. Theodosia is sold exclusively in fine stores from Aspen,
Colorado, to St. Simons, Georgia.




